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If you’re like me, or any other person you know that’s tried to build their brand on social
you often have a love-hate relationship with the platforms. You know that they have the
power to transform your business and connect you with customers who would have never
found you otherwise, but how the heck do you access that power?
I mean, there is no magic genie coming out of your phone with any guidance of telling you
where this power is.
Well friends, consider me that magic genie.
While I don’t think that social media will make your business, you are the one doing that, I
do think that it’s a powerful tool that provides value for your customers and helps build
trust that goes towards conversions later.
So before we get started, and I share my magic genie insights with you, you might be
wondering who I am to tell you how to do anything. Am I right?
Let me introduce myself. I’m Katie Leigh. I’m a brand strategist and photographer that
empowers brands like yours to get clear in their messaging and connect with your
audience. My passion is helping you pursue your passions and change this world, one small
business at a time.
I got started in this industry as a graphic designer and slowly became a self-taught
marketer. From there I worked my way up in the ranks to become a Marketing Director
for a large yoga company owning 9 studios. It became clear to me that I could be helping
so many more brands if I went out on my own.
So here I am. Your brand strategist here to guide you into a social strategy that will help
you make your mark on the world.
Ready to get started?
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GET CLEAR
Every single brand that I work with starts in the same place–We get clear on who
you are and what you do. We'll start by creating your one-liner which you'll use
in your bio.

01.

WHAT DO
YOU DO?
What's your title or

02.

WHO IS IT
FOR?
Name your audience

what do you sell?

03.

HOW WILL
THIS HELP?

04.

HOW DO THEY
GET MORE?

Why do they need it? How

Do you have a freebie to

will their life be better?

capture their email?

Let's give you an example. If you were a yoga teacher you might say:
Yoga Classes For Mama's Who Don't Have Enough Time For Self Care. Get
Your First Week Free and Find The Rest You Need. (Link to free week)
See how easy that is? You want to get really specific with who you serve and how
you can help and then provide a freebie for them to give you their email so they
can stay in touch.
Here's another example for someone selling fitness clothes:
Athletic Fashion • Clothing Made for Women Who Move and Want to Look
Good Doing It • Get 20% Off Your First Order (Link to promo code)
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KNOW YOUR
AUDIENCE
Now that you're clear on who you are and what you do it's time to get clear on
your audience. Paint a picture of who your audience is so that you can write
captions directly to them, create content that will inspire them, and build a
connection that will keep them coming back for more.

Use the box above to answer the following questions about
your audience:
Where do they live?
What gender or they? (Male/Female/Non-binary)
How old are they?
Are they married?
Do they have kids?
What kind of care do they drive
What do they do in their spare time?
What do they watch on Netflix?
What do they like to read?
Where do they shop?
Where do they like to eat?
What problems are they facing?
How can you help solve these problems?
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CONSISTENCY
We are off to the races now! Okay, so you have made it clear who you are and
what you do. You now know exactly whom you are speaking to and what content
they want to see. And you've figured out what problems your audience is facing
that you can speak to. This is amazing!
Now It's time to start sharing and here is one of the most powerful things I can
share with you about building a brand on social–consistency will make or break
your success in this. Here are all the ways you need to be consistent on social:

01.

You don't have to post every single day to
social to be successful. However, you do

PICK A
SCHEDULE

need to pick a schedule and stick to It. Will
you post 2x a week? 3 times? 5 times?
Choose your number and do it!

02.
FOCUS ON
A TOPIC

The accounts that do the best are focused on
one topic. You don't only have to talk about
yoga If you're a yoga studio or clothing If
you are a boutique, but you need to pick 9-12
themes that you'll focus on that can easily
come back to what you sell.

For example my themes are: marketing education, my why, sustainability, motivation for
business women, creativity, rest, behind the scenes and sprituality

03.
BRANDING

Imagery, colors, fonts and voice all make up
your brand. Make sure that your brand is
easy to recognize in every post. Use the same
templates to create graphics, a similar tone
of voice In your captions and always stick
with your selected brand font when using
text overlays. (Same for Stories too!)

I have a blog post all about creating your brand guidelines you can check out here.
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ENGAGE LIKE
YOU'RE AT A PARTY
We often post to social media and think, "why aren't my Images getting more engagement?" And to that, I ask, how
much are you engaged on social? You don't show up to a cocktail party and expect everyone to listen to everything
you have to say and swoon over your cute outfit. No, you get social. You ask questions, you comment on people's
stories or appearance. You let them know that you're engaged and you care about what they have to say. Social media
Is the digital networking event (for better or worst). So whatever engagement you want to see on your accounts, you
have to be doing that 10-fold on other accounts. Build your engagement with these tips:

COMMENT ON
30 ACCOUNTS
A DAY

PROVIDE EASY
WAYS TO
ENGAGE LIKE
WITH SHORT
QUESTIONS OR
ASK FOR AN
EMOJI RESPONSE
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LEAVE
COMMENTS
THAT ARE 4WORDS OR MORE

RESPOND TO
EVERY
COMMENT LEFT
ON YOUR
IMAGES

USE ENGAGEMENT
STICKERS IN
STORIES–POLLS,
QUESTIONS,
SLIDERS

START
ENGAGING WITH
PEOPLE WHO
ALREADY
FOLLOW YOU TO
GET BACK TO
THE TOP OF
THEIR FEEDS
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GET CLEAR, STAY
CONSISTENT, &
ENGAGE!
I have this dream that every brand will know how to show up
confidently on social. They'll know exactly who they're selling to,
what problems they solve and will put an emphasis on the social
part of social media. It's a big dream but you're already one more
brand that knows how to show up on social and make an impact.
If you're looking for more ways to get clear in your brand so you
can connect with your customers, you're In luck! I'm offering a
free 30-minute strategy call for brands just like yours. In this time
we can talk about:
Social media
Email marketing
Landing page best practices
Getting clear in your brand
It's 100% up to you where this call goes, after all, it's your strategy
we're talking about. So don't waste any more time wondering if
you're doing it right. Get the answers you desperately need from
an expert outside opinion. There are no strings attached, so what
do you have to lose? Schedule your call right now!
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