STORYTELLING
PHOTOS

TELL YOUR STORY
Let's talk about stories. We start our obsession with them as
children. Our parents read us bedtime stories, our grandparents
tell us stories about their lives, we watch movies, so on and so
on. Since the time we can first understand pictures we begin to
connect with stories. Before we even know how to read, write, or
have a conversation, we understand stories through images. It's
no wonder than that we take in a story 60,000x faster in an
image than with words. So why wouldn't you be using story
telling images to connect with your customers and unify your
brand?
I see photography as the simplest way to connect with
your customers and tell them your story. It's more than just
showing them your products though. True lifestyle
photography shows the lifestyle that you promise
your customers with their purchase. They aren't just
buying a new pair of sandals, they're buying freedom
on the beach. They aren't just buying a tent, their buying
an adventure or an escape outside of the city.
So stop selling a product and start selling a story.
This guide will be the beginning to helping you
create and tell your story.
Let's get started!

UNIFY YOUR
BRAND WITH
LIFESTYLE
PHOTOGRAPHY
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STORIES
IMAGES THAT CONNECT
SET THE STAGE

This wide angle shot showcases the
environment of where your brand belongs. It
sets the stage for where your story takes place.
Images like this are useful in combination with
product photos on your social feeds or behind
copy on your website. They set the tone of your
brand and give an image to where your
customer is going to go

PRODUCT IN ACTION
The photos of your product in action are the
most important photos to your brand and
marketing. These paint the full picture to your
ideal customer of what their life could look like.
Use a model that fits the demographics of your
target audience so that they can really see
themselves with your product.
Another key thing about these photos Is your
products don't have to be right In front of the
camera. There should be an emphasis on them
but the hero of this story is the customer not
your product. So highlight them happy and
living their best life with you by their side.

SHOW THE PRODUCT
White backdrop photos are for pages with
multiple products on them that you want your
customer to click and buy. Environmental
product shots are used throughout your website
as lookbook images and background images.
These will also be your most utilized photos on
social right up there with your product In
action.
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BEHIND THE SCENES
As a brand with a mission your customers
don't just want to know about what you're
selling but how it's made. Whether it's fair
trade, sustainable, handmade or created
in some other unique fashion, your behind
the scenes photos tell a story that only
your brand could possibly tell. Here are
some ideas of stories to capture:
The people who make the products
People at work
Their personal stories
Where the products are made
The city/country
The factory
The process of production
Materials used to make your product
Packaging your product and shipping
The people in your storefront
Customer opening their shipment
Remember that you are what make your
busines unique and that will make it stand
out from your competitors. A million
people sell a shoe but the reason behind
why you decided to create business and
sell this shoe is different from the rest. Use
all that makes you unique from your story
to your voice to the way you style things,
work for you. We don't need the same
story that's been told a million times. But
we do need a story that we can connect
with. So share the story of your brand.
Because it's a story that only you can tell.
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PROOF
MORE STORIES IN ACTION

SET THE SCENE

SHOW THE LIFESTYLE

HIGHLIGHT PRODUCT

LIFESTYLE
PHOTOGRAPHY
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